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Abstract
This research aims to explore the factors that influence student choice in the
selection of an Indonesian Public University. The research design is conducted by
mixed-method approach. For the first phase, semi-structured and focus-groups
interviews were carried out with the same cohort of 48 first-year undergraduate
students in five Indonesian public universities. Preliminary results revealed 25 choice
criteria for selecting a university considered by Indonesian students. Finally,
implications and recommendations are presented.
Introduction
In the past decade, the governance of the Indonesian higher education system has
changed considerably. The main driver of this change is the decreased role by
government. Higher education has been transformed from the dependency of funding
by government to the competitive markets (Maringe 2006). The transformation in
higher education has also been influenced by intensifying global competition,
declining funding and changing demand patterns (Kallio 1995; Jarvis 2000; Gibbs
2001; Veloutsou et al. 2004). As competition increases in the higher education
institution sectors, public and private universities increasingly view students as
consumers and try to market their institution intensively. As a result, the motivating
factors for students in choosing a university have undergone change also.
Numerous pressures and changes in the higher education environment including
increased competition, a decrease in government funding, as well as a restricted
financial environment all impact on a university’s endeavours to attract quality
students (Mouwen 2000; Espinoza et al. 2002; Haigh 2002; Moller 2006).
Universities as service providers require restructuring themselves in order to survive.
Consequently, there have been calls to respond to such challenges by understanding
and influencing the HEI choice process among prospective students (Maringe 2006;
Briggs & Wilson 2007) and to develop a new marketing approaches (Simões &
Soares 2010).
This research is one of the first consumer studies undertaken in the context of
student choice criteria for selecting an Indonesian public university, therefore, it
makes a significant contribution to the body of knowledge in this important area of
research.
Research Gaps
Previous studies have identified many factors contributing to a student’s decision to
study at tertiary level. However, the extant literature does not focus on student
perceptions of choice criteria in the selection of an Indonesian public university, after
the deregulation of Higher Education system in Indonesia in 1999. Much of the
previous research in an Indonesian context (Kemp et al. 1998; Joseph & Joseph
2000) focused on student choice for studying overseas.
1

Andriani Kusumawati

Studies on student choice criteria have been carried out, but none have addressed
these in Indonesia, as these criteria may be unique to Indonesia. Therefore, this
research will explore the most relevant factors that emerge in Indonesian higher
education institutions context.
Research Question
The research addresses three key questions:
1. What are the factors that influence Indonesian students’ choices in the selection
of an Indonesian Public University?
2. Which factors have the greatest influence on Indonesian students’ choice in the
selection of an Indonesian Public University?
3. Is there a difference in the student choice criteria of selecting an Indonesian
Public University between an autonomous and non-autonomous university?
Literature Review
Marketing in the higher education sector is not new. Marketing in higher education is
needed to mitigate the effects of decreasing government funding and increases in
competition (DesJardins et al. 2006). In order to survive and to achieve a sustainable
competitive advantage, higher education institutions should use a marketing
framework (Hoyt & Brown 2003) and should satisfy the need of their customers by
adding value (Kotler & Fox 1995). This can be achieved by applying effective
marketing mix tools to influence the demand for the services that the university offers
(Ivy 2008).
Higher education possesses all the characteristics of a service industry, for example
that education is “people based”, and emphasises the importance of relationships
with customers (Mazzarol 1998). Shank, Walker and Hayes (1995, p. 74) also
underlined that educational services are intangible, heterogeneous, inseparable from
the person delivering it, perishable and the customer (student) participates in the
process. As a service, higher education marketing is sufficiently different from the
marketing of products (Nicholls et al. 1995). University management need to market
their institution and establish a unique difference which highlights their strength and
givens the students a reason to choose that university.
Models of student enrolment behaviour theory started to emerge in the early 1980s.
These models are related to the various general consumer behaviour and decision
making models as summarized on Table 1.
Several choice criteria for selecting a university occur from this current review. A
range of research strongly discusses the dramatic effect parents have on a student's
choice of college (Moogan & Baron 2003; Domino et al. 2006; Yamamoto 2006;
Raposo & Alves 2007; Al-Yousef 2009). Studies in Asian countries predominantly
found that reference groups such as siblings, friends, peers, relatives, teachers and
other influential people influence a student’s choice of a university (Ceja 2004, 2006;
Yamamoto 2006; Pimpa & Suwannapirom 2008; Wagner & Fard 2009). Other
research (Dawes & Brown 2002; Kim 2004; Nora 2004; Yamamoto 2006; Raposo &
Alves 2007) claimed that personal factors show the greatest positive influences on
student choice of a university.
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Table 1. Models of the Stages in Consumer Decision Making and Student Choice
Authors

Consumer Decision Making and Student Choice Model

Engle, Blackwell and Miniard (1995;
2001)

Need
Recognition

Information Search

Evaluation Process

Outlet selection and
purchase

Schiffman and Kanuk (2007)

Need
Recognition

Prepurchase
Search

Evaluation of Alternatives

Purchase

Kotler and Keller (2009)

Problem
recognition

Information Search

Evaluation Alternatives

Purchase Decision

Perreault and McCarthy (2005)

Need-want
awareness

Search for
information

Set Criteria and evaluate
alternative solutions

Decide on
solution

Purchase
product

Pre-search
Deciding to go
to College

Search
Investigating
Colleges

Application

Choice

Enrolment

Chapman (1981)
Hanson and Litten (1982)
Jackson (1982)
Hossler and Gallagher (1987)
Kotler and Fox (1985)

Application, Admission and Enrolment

Preference
Predisposition
Initial decision to
Information gathering
investigate college

Post
purchase
process
Post
purchase
evaluation
Post
purchase
behaviour
Post
purchase
evaluation

Exclusion
Search
Evaluation and elimination of
choices to generate set of options

Evaluation
Choice
Choice

Source: Kusumawati (2010)

Previous research also considered geographic location as important factor
(Veloutsou et al. 2004; Wagner & Fard 2009; Beneke & Human 2010) as well as
institutional characteristics include teaching quality, prestige, infrastructure, library,
computer facilities, location, quality of the curricula, scientific research quality,
administrative support, extra-curricular factors (sports, leisure, canteens, etc.) and
the availability of exchange programmes with foreign universities (Tavares et al.
2008). Price et al. (2003) noted that for many institutions, facilities, where provided to
a high standard, were perceived as having an important influence on students’ choice
of institutions. In terms of closeness, Paulsen (1990), Raposo and Alves (2007), and
Dawes and Brown (2005) pointed out that proximity to home is one of the strong
influences in the choice process of selecting a university.
Academic reputation is one of the college choice factors that determines the success
of university marketing strategies (Hoyt & Brown 2003; Ho & Hung 2008). Indeed, the
reputation of the institution was found to be the most important factor in a student’s
decision of a place of further study (Moogan & Baron 2003; Briggs 2006; Ancheh et
al. 2007; Wiese et al. 2009; Afful-Broni & Noi-Okwei 2010; Beneke & Human 2010) in
addition to the variable of courses and campus (Veloutsou et al. 2004). Pupils also
considered job prospects when selecting their faculty (Băcilă et al. 2006; Băcilă 2008;
Wiese et al. 2009) along with the enjoyment of the subject, need for a degree for a
career, better job, new subject areas and the enjoyment of student life (Soutar &
Turner 2002; Tatar & Oktay 2006; Whitehead et al. 2006). However, based on
Tavares, Tavares, Justino et al. (2008), ‘vocation’ or specialization was a stronger
reason for programme choice than employment prospects.
Many scholars have investigated the influence of price in the choice of a university
(Domino et al. 2006; Wagner & Fard 2009; Beneke & Human 2010), in which high
discounts were viewed more favourably than low discounts (Quigley et al. 2000).
However, Domino, Libraire, Lutwiller’s et al.(2006) found that price is the most
important factor from parents’ point of view rather than a student’s perception. The
impact of financial aid or packages that include scholarships and grants was
examined thoroughly by Kim (2004), Govan et al. (2006) and Hoyt and Brown (2003),
while Beneke and Human (2010) found that financial aid offered is only listed as the
fifth important factor to study at university in South Africa. Although it was found that
there are numerous important factors considered by students when selecting a
university, these factors have different level of importance for each country and each
student.
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Research Methodology
Given the nature of research questions, the research design is conducted by mixedmethod approach in a sequential process and adapted from Creswell and Clark
(2007).
Phase 1. Exploratory Research Methods
As this research has not been studied in the Indonesian context, an exploratory
approach to the research seems logical and justifiable (Aaker et al. 2007), as there
was a need to collect preliminary information, validate the themes found and the
theoretical constructs that will help identify problems and suggest hypotheses (Kotler
et al. 2006). This initial phase involves a detailed review of literature and followed by
semi structured and focus group interviews to refine and validate these themes and
the theoretical constructs before the research hypotheses are formulated.
In order to assure evaluating the most current set of criteria used for selecting a
public university, first-year undergraduate students in both autonomous and nonautonomous universities in five Indonesian Public Universities in Java and Sumatera
were chosen as potential participants. As the study requires to understand the criteria
the students considered in the selection of a public university before the process they
were involved in, the administration of individual questionnaires before the
commencement of focus-group discussions were conducted with the same cohort of
48 first-year students with seven up to fifteen students for each focus group.
Content validity (face validity) was decided upon as the most appropriate method for
pre-testing of both the qualitative instruments of this study by discussing and gaining
approval from experts in the area of research as pointed out by Zikmund (2003).
Reliability were checked during or after the first interview by modifying current
questions and/or to generate new questions (Silverman 2005). The focus group
discussions were recorded using audiotape, with permission from the participants to
ensure the accuracy of the information provided by the participants. All the results
were transcribed verbatim by researcher and initially recorded as specific themes
and indicators that are related. Data analysis used thematic analysis (Boyatzis 1998;
Silverman 2005) and followed the guide provided by Creswell (2007). Thematic
categories were used to construct the survey for phase two of the research.
Phase 2. Explanatory Research Method
Explanatory research will then be used for discovering and measuring the
association and relationships of the marketing variables to provide a plausible
explanation for observations (Hussey & Hussey 1997; Kinnear & Taylor 2006). It will
be conducted by developing a structured survey questionnaire to gather quantitative
data from respondents. This phase will be followed by a factor analysis to discover
which factors are involved when student choose a particular university.
The study will use a stratified random sampling of first year undergraduate students
enrolled in eleven autonomous university and non-autonomous university in
Indonesia. The sample size is calculated using Taro Yamane’s formula (Yamane
1967). As the number of students in Indonesian public universities is more than
100,000, the sample size should be around 400 to obtain reliable data (at 95%
confidence level and a 5% error level) (Yamane 1967). Therefore, 400 responses are
4
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sought to study the factors influencing choice criteria of a university. Proportional
allocation will then be used to allocate the total sample size among the strata in
proportion to the strata sizes. Analysis data will use multiple regressions analysis to
answer the second research question and independent samples t-test to answer the
third research question.
Preliminary Findings and Discussion
This section presents the preliminary results of the semi-structured interviews
conducted on first-year undergraduate students in the five public universities in Java
and Sumatera, Indonesia. The exploratory study consisted of semi-structured
interviews and focus group discussions with first-year undergraduate students. This
paper reports only the responses from semi-structured interviews. This study
involved 48 participants from Economics and Business study program. Of 48
participants, 37 were female and the remaining were male students. Of the total
participants, half represented Sumatra region and the other half represented Java
region. Among the total participants, 22 students represented two autonomous
universities, one each from Java and Sumatra, and the remaining 26 students
represented two non-autonomous universities in Java and one non-autonomous
university in Sumatra. Overall, participants age were 18 years and over.
Indonesian students revealed that they made decisions based on a combination of
several factors. Each participant mentioned at least three factors that affected their
decision to choose a university. The study in initially resulted 37 factors. Similar
factors were placed under one category, which ultimately resulted 25 factors. The
result indicates that total expenses (cost) (40), reputation (36), proximity (33), job
prospect (20), parents (18) are five most importance choice criteria for Indonesian
students. The next five factors that respondents mentioned most frequently to be, in
order of decreasing frequency are academic quality (17), friends (15), psychological
(pre-selected motive) (13), facilities (11) and campus environment (11). Each of the
top five factors is presented in the following part of this paper.
One of the important factors that influenced Indonesian students’ perceptions of their
university choice process was total expenses (cost). Students took into consideration
cost and affordability. Students made a rational decision by considering their social
economic factor before making a choice. The cost included tuition fees and other
expenses incurred while studying at the university. The result supports earlier
findings in most of developing countries such as in Thailand (Pimpa & Suwannapirom
2008), in Malaysia (Wagner & Fard 2009), in South Africa (Beneke & Human 2010),
and in Turkey (Tatar & Oktay 2006).
Indonesian students were also influenced by the academic reputation of the
university. The need to study at the prestigious university is related with interest in
studying at the public university rather than to the private ones. This finding is
consistent with expectations in that if one’s desire is to study at a reputable
university, there is an opportunity to find a job easily after graduated or a guarantees
for the students obtain a well-paid job in their area of study after graduation. This
remains true as indicate by earlier studies (Conard & Conard 2000, 2001; Nguyen &
LeBlanc 2001; Coetzee & Liebenberg 2004; Standifird 2005; Braddock II & Hua
2006; Bowman & Bastedo 2009; Brewer & Zhao 2010).
The location of the campus was significantly important for respondents. Not
surprisingly, the factor was of highest importance to those students who are first5
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generation in their family or female students. They may prefer the emotional security
of remaining close to family and friends while participating in the university. Going to
a nearby college also allows students to maintain more easily ties with family
members, friends, and significant others, as supported by earlier studies (Pimpa
2003, 2004; 2005; Turley 2006, 2009).
Career preparation was also an important factor. Even though many students were
still vague about their career or job plan after graduation and many appeared to be
realistic about how “good” a job they might get in the short term, there was an
overwhelming view that higher education was a necessary vehicle to a better paid
and more secure job was through obtaining more qualifications. This result confirms
findings in several studies (Soutar & Turner 2002; Hoyt & Brown 2003; O’Brien et al.
2007).
As would be expected the influence of parents was an important factor for
undergraduate students in deciding a university. Interestingly, most of respondents
mentioning parental influence claimed both their father and mother were equally
influential in the family, in terms of the decisions to study at a university. This result is
consistent with the findings from Ceja (2001; 2006) who revealed that that parents
were key in encouraging their children to pursue higher education.
When respondents were asked on their perceptions of influential people in the
decision to select a university, they mentioned six types of influential people with
seven different roles. The six types of influential people that respondents mentioned
are parents and family (47), friends (including peers, boyfriend and community) (35),
teacher (26), promotion (4) and others (including senior in high school, current
students at the university and alumni) (3). The roles that those influential people
played are funding, motivator (encourager), advisor, role model, decision maker,
siblings/friends studying in the same university, friends. Students believed that
parents’ major roles related to the source of funding, besides encouragement in their
choice of a university. The cost of undertaking study at a university is an important
issue for undergraduate students. This is consistent with prior remark that for
undergraduate study the burden of fees and living expenses falls on the parents. This
findings also inline with previous research (Hossler et al. 1999; Cabrera & La Nasa
2000; Kim & Schneider 2005) that parental encouragement as the strongest factor
predicting students’ planning for university. Further, participants mentioned that even
though the decision was influenced by others, the final decision to select a university
was decided by their own decision.
Prior research shows that three variables are consistently rated as important to
prospective students (Moogan et al. 1999; 2001; Price et al. 2003; Veloutsou et al.
2004; Domino et al. 2006; 2007). These are course, location and reputation. While
these factor are considered by students of Indonesian Public Universities in this
current research, they cited other factors to be critical. These are cost, reputation and
proximity. The course suitability in this research only placed in position 12 out of the
25 factors that influence the decision to choose a university. This result is contrast
with earlier findings by Price et al. (2003), Maringe (2006) and Whitehead et al.
(2006) who revealed that the course is often cited as the most important reason for
choosing a university.
Several factors that influenced students’ choice of university with different level of
priority have been found from previous studies. For example, Briggs (2006) identified
academic reputation, distance from home, location, own perception, graduate
6
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employment, social life nearby, entry requirements, teaching reputation, quality of
faculty, information supplied by university, and research reputation as the top ten of
the most crucial factors. Pimpa and Suwannapirom (2008) found the five key
influencing factors were personal attitude, curriculum, potential employment,
attractiveness of campus, and tuition fees. Raposo and Alves (2007) found that
proximity to home, cost, parents and school teacher’s recommendation are the four
most essential factors. Yamamoto (2006) found that personal preference, parents,
university entrance exam scores, university ranking, advisors, and friends as the six
most influential factors. Veloutsou et al. (2004) found university reputation, course
and campus as the three most critical factors. Soutar and Turner (2002) found that
course suitability, academic reputation, job prospects and teaching quality as the four
most important factors. Even though some of those above findings matched
attributes found in the current research, respondents in this current research
mentioned an extra factor that influenced them to choose a university. This extra
factor is that by studying in the public universities it would make easier to students to
do postgraduate in overseas.
Findings of this research signify that expectations held by undergraduate students
that choice criteria are influential in the choice stage of selecting an institute of higher
education. According to the result, present and future students expect good quality
products and have specific views on what characteristics are important to them.
Relevant literature supports these findings.
Implication of the Findings
These results suggest that the antecedents to studying at a public university for
potential undergraduates are vary and complex. As expected from the literature
review, the respondents in this study exhibited several similar responses for choosing
a university as other countries, cost, reputation, and proximity were key drivers to
consider selecting an institute of higher education. The other common antecedents
are job prospect, parents and quality. The implication is that universities may
addresses those important attributes more effectively so that can influence the choice
process among potential students. The results, however, do not imply that all
Indonesian university reveal the similar of their student choice criteria.
Although, this study has revealed several important factors considered by Indonesian
students when selecting a university that both support and contradict previous
research, these factors have different level of importance as these criteria may be
unique to Indonesia. In addition to determining what is important to Indonesian
students when they choose universities, it will help universities to promote their
institutions and to have a greater knowledge about the underlying motivations of
students for furthering study in higher education.
Limitations and Future Research
This research has limitations that restrict the generalisation of its findings and open
up directions for future research. Firstly, only public universities in two of the most
populated regions in Indonesia were investigated. This means that the information
gathered and the conclusions reached may require further testing in less populated
regions. Secondly, the study only conducted at public universities and did not cover
institutes and other higher education institutions because they are different type of
higher education institution.
7
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This study findings were exploratory in nature, therefore deeper analysis of
qualitative interviews followed by quantitative study are planned in addition to
addressing a number of related research questions such as to determine factors that
have the greatest influence on Indonesian students’ choice in the selection of an
Indonesian Public University. It is also important to determine if there is a difference
in the student choice criteria of selecting an Indonesian Public University between an
autonomous and non-autonomous university. This attribute is specific to the both
type of universities. Future research in this area is recommended to determine if
there is a distinctive factor occur.
References
Aaker, D. A., Kumar, V. & Day, G. S. 2007, Marketing Research, The Second Pacific Rim Edition,
Milton, Qld, John Wiley & Sons Australia Ltd.
Afful-Broni, A. & Noi-Okwei, C. 2010, 'Factors influencing the choice of tertiary education in a
Subsaharan African University', Academic Leadership: The Online Journal, vol. 8, no. 2, pp. 1-8.
Al-Yousef, H. 2009, '"They know nothing about university-neither of them went": The effect of parents'
level of education on their involvement in their daughters' higher education choices', Compare: A
Journal of Comparative and International Education, vol. 39, no. 6, pp. 783-798.
Ancheh, K. S. B., Krishnan, A. & Nurtjahja, O. 2007, 'Evaluative criteria for selection of private
universities and colleges in Malaysia', Journal of International Management Studies, vol. 2, no. 1,
pp. 1-11.
Băcilă, M.-F. 2008, '12th Grade Students’ Behavior in the Decision Making Process of Educational
Choices', Management and Marketing, vol. 3, no. 4, pp. 81-92.
Băcilă, M.-F., Dorel, P. M. & Alexandra-Maria, T. 2006, 'Marketing research regarding faculty-choise
criteria and information sources utilised', Management and Marketing, vol. 4, no. 1, pp. 556-560.
Beneke, J. & Human, G. 2010, 'Student recruitment marketing in South Africa–An exploratory study
into the adoption of a relationship orientation', African Journal of Business Management, vol. 4, no.
4, pp. 435-447.
Blackwell, R. D., Miniard, P. W. & Engel, J. F. 2001, Consumer Behavior, 9th edn, South-Western,
Chicago, Dryden Press.
Bowman, N. & Bastedo, M. 2009, 'Getting on the Front Page: Organizational Reputation, Status
Signals, and the Impact of U.S. News and World Report on Student Decisions', Research in Higher
Education, vol. 50, no. 5, pp. 415.
Boyatzis, R. E. 1998, Transforming Qualitative Information: Thematic Analysis and Code
Development, Thousand Oaks, California, Sage Publications.
Braddock II, J. H. & Hua, L. 2006, 'Determining the College Destination of African American High
School Seniors: Does College Athletic Reputation Matter?', The Journal of Negro Education, vol.
75, no. 3, pp. 532.
Brewer, A. & Zhao, J. 2010, 'The impact of a pathway college on reputation and brand awareness for
its affiliated university in Sydney', International Journal of Educational Management, vol. 24, no. 1,
pp. 34-47.
Briggs, S. 2006, 'An exploratory study of the factors influencing undergraduate student choice: the
case of higher education in Scotland', Studies in Higher Education, vol. 31, no. 6, pp. 705-722.
Briggs, S. & Wilson, A. 2007, 'Which university? A study of the influence of cost and information
factors on Scottish undergraduate choice', Journal of Higher Education Policy and Management,
vol. 29, no. 1, pp. 57-72.
Cabrera, A. F. & La Nasa, S. M. 2000, 'Understanding the College-Choice Process', New Directions
for Institutional Research, vol. Fall, no. 107, pp. 5-22.
Ceja, M. 2004, 'Chicana College Aspirations and the Role of Parents: Developing Educational
Resiliency', Journal of Hispanic Higher Education, vol. 3, no. 4, pp. 338-362.
Ceja, M. 2006, 'Understanding the role of parents and siblings as Information sources in the college
choice process of Chicana students', Journal of College Student Development, vol. 47, no. 1, pp.
87-104.
Ceja, M. A. 2001. Applying, Choosing, and Enrolling in Higher Education: Understanding the College
Choice Process of First-Generation Chicana Students. Unpublished Dissertation. Los Angeles,
UCLA.

8

Andriani Kusumawati

Chapman, D. W. 1981, 'A Model of Student College Choice', The Journal of Higher Education, vol. 52,
no. 5, pp. 490-505.
Coetzee, M. D. & Liebenberg, E. 2004. The influence of corporate reputation on the choice of the
University of Pretoria as a preferred HEI: a survey of high-school learners in the Pretoria region.
Pretoria, University of Pretoria. Unpublished honours dissertation.
Conard, M. J. & Conard, M. A. 2000, 'An Analysis of Academic Reputation as Perceived by
Consumers of Higher Education', Journal of Marketing For Higher Education, vol. 9, no. 4, pp. 69 80.
Conard, M. J. & Conard, M. A. 2001, 'Factors That Predict Academic Reputation Don't Always Predict
Desire to Attend', Journal of Marketing For Higher Education, vol. 11, no. 4, pp. 1 - 18.
Creswell, J. W. 2007, Qualitative Inquiry & Research Design: Choosing Among Five Approaches, 2nd
edn, Thousand Oaks, California, Sage Publications.
Creswell, J. W. & Clark, V. L. P. 2007, Designing and Conducting Mixed Methods Research,
Thousand Oaks, California, Sage Publications.
Dawes, P. L. & Brown, J. 2002, 'Determinants of awareness, consideration, and choice set size in
university choice', Journal of Marketing For Higher Education, vol. 12, no. 1, pp. 49-75.
Dawes, P. L. & Brown, J. 2005, 'The Composition of Consideration and Choice Sets in Undergraduate
University Choice: An Exploratory Study', Journal of Marketing For Higher Education, vol. 14, no. 2,
pp. 37-59.
DesJardins, S. L., Ahlburg, D. A. & McCall, B. P. 2006, 'An integrated model of application, admission,
enrollment, and financial aid', The Journal of Higher Education, vol. 77, no. 3, pp. 382-429.
Domino, S., Libraire, T., Lutwiller, D., Superczynski, S. & Tian, R. 2006, 'Higher education marketing
concerns: factors influence students' choice of colleges', The Business Review, Cambridge, vol. 6,
no. 2, pp. 101-111.
Engel, J. F., Blackwell, R. D. & Miniard, P. W. 1995, Consumer Behavior, 8th edn, Fort Worth, Dryden
Press.
Espinoza, S., Bradshaw, G. & Hausman, C. 2002, 'The importance of college choice factors from the
perspective of high school counselors', College and University, vol. 77, no. 4, pp. 19-23.
Gibbs, P. 2001, 'Higher education as a market: A problem or solution?', Studies in Higher Education,
vol. 26, no. 1, pp. 85.
Govan, G. V., Patrick, S. & Yen, C.-J. 2006, 'How high school students construct decision-making
strategies for choosing colleges', College and University, vol. 81, no. 3, pp. 19-29.
Haigh, M. J. 2002, 'Internationalisation of the curriculum: designing inclusive education for a small
world', Journal of Geography in Higher Education, vol. 26, no. 1, pp. 49-66.
Ho, H. F. & Hung, C. C. 2008, 'Marketing mix formulation for higher education', The International
Journal of Educational Management, vol. 22, no. 4, pp. 328-340.
Hossler, D. & Gallagher, K. 1987, 'Studying student college choice: a three-phase model and the
implications for the policymakers', College and University, vol. 2 Spring, no. 3, pp. 207-221.
Hossler, D., Schmidt, J. & Vesper, N. 1999, Going to College: How Social, Economic and Educational
Factors Influence the Decisions Students Make, Baltimore, MD, The Johns Hopkins University
Press.
Hoyt, J. E. & Brown, A. B. 2003, 'Identifying college choice factors to successfully market your
institution', College and University, vol. 78, no. 4, pp. 3-10.
Hussey, J. & Hussey, R. 1997, Business Research: A Practical Guide for Undergraduate and
Postgraduate Students, London, Macmillan.
Ivy, J. 2008, 'A new higher education marketing mix: the 7Ps for MBA marketing', The International
Journal of Educational Management, vol. 22, no. 4, pp. 288-299.
Jackson, G. A. 1982, 'Public efficiency and private choice in higher education', Educational Evaluation
and Policy Analysis, vol. 4, no. 2, pp. 237-247.
Jarvis, P. 2000, 'The changing university: Meeting a need and needing to change', Higher Education
Quarterly, vol. 54, no. 1 January, pp. 43-67.
Joseph, M. & Joseph, B. 2000, 'Indonesian students' perceptions of choice criteria in the selection of a
tertiary institution: strategic implications', The International Journal of Educational Management,
vol. 14, no. 1, pp. 40-44.
Kallio, R. E. 1995, 'Factors influencing the college choice decisions of graduate students', Research in
Higher Education, vol. 36, no. 1, pp. 109-124.
Kemp, S., Madden, G. & Simpson, M. 1998, 'Emerging Australian education markets: A discrete
choice model of Taiwanese and Indonesian student intended study destination', Education
Economics, vol. 6, no. 2, pp. 159-169.

9

Andriani Kusumawati

Kim, D. 2004, 'The effect of financial aid on students’ college choice: Differences by racial groups',
Research in Higher Education, vol. 45, no. 1, pp. 43-70.
Kim, D. O. & Schneider, B. 2005, 'Social Capital in Action: Alignment of Parental Support in
Adolescents' Transition to Postsecondary Education', Social Forces, vol. 84, no. 2, pp. 1181-1206.
Kinnear, T. C. & Taylor, J. R. 2006, Marketing Research: An Applied Approach, 5th edn, New York,
McGraw-Hill.
Kotler, P., Adam, S., Brown, L. & Armstrong, G. 2006, Principles of Marketing, 3rd edn, NSW, Prentice
Hall.
Kotler, P. & Fox, K. F. A. 1985, Strategic Marketing for Educational Institutions, Second, Upper
Sanddle River, New Jersey, Prentice-Hall.
Kotler, P. & Fox, K. F. A. 1995, Strategic Marketing for Educational Institutions, Second, Englewood
Cliffs, New Jersey, Prentice-Hall.
Kotler, P. & Keller, K. L. 2009, Marketing Management, 13th edn, Upper Saddle River, New Jersey,
Pearson Prentice Hall.
Kusumawati, A. 2010, Privatisation and Marketisation of Indonesian Public University: A Systematic
Review of Student Choice Criteria Literature. Proceedings of The Indonesian Students International
Conference, Melbourne: School of Business and Law, Victoria University, 16-18 July 2010.
Maringe, F. 2006, 'University and course choice: Implications for positioning, recruitment and
marketing', The International Journal of Educational Management, vol. 20, no. 6, pp. 466-479.
Mazzarol, T. 1998, 'Critical success factors for international education marketing', The International
Journal of Educational Management, vol. 12, no. 4, pp. 163-175.
Moller, O. 2006, 'Student satisfaction survey: the Utrecht University approach', Tertiary Education and
Management, vol. 12, no. 4, pp. 323-328.
Moogan, Y., Baron, S. & Bainbridge, S. 2001, 'Timings and trade-offs in the marketing of higher
education courses: a conjoint approach', Marketing Intelligence & Planning, vol. 19, no. 3, pp. 179197.
Moogan, Y., Baron, S. & Harris, K. 1999, 'Decision-making behaviour of potential higher education
students', Higher Education Quarterly, vol. 53, no. 3, pp. 211-228.
Moogan, Y. J. & Baron, S. 2003, 'An analysis of student characteristics within the student decision
making process', Journal of Further and Higher Education, vol. 27, no. 3, pp. 271-287.
Mouwen, K. 2000, 'Strategy, structure and culture of the hybrid university: Towards the university of
the 21st century', Tertiary Education and Management, vol. 6 no. 1, pp. 47-56.
Nguyen, N. & LeBlanc, G. 2001, 'Image and reputation of higher education institutions in students'
retention decisions', The International Journal of Educational Management, vol. 15, no. 6/7, pp.
303.
Nicholls, J., Harris, J., Morgan, E., Clarke, K. & Sims, D. 1995, 'Marketing higher education: The MBA
experience', The International Journal of Educational Management, vol. 9, no. 2, pp. 31-38.
Nora, A. 2004, 'The Role of habitus and cultural capital in choosing a college, transitioning from high
school to higher education, and persisting in college among minority and monminority students',
Journal of Hispanic Higher Education, vol. 3, no. 2, pp. 180-208.
O’Brien, A., Webb, P., Page, S. & Proctor, T. 2007, "A study into the factors influencing the choicemaking process of Indian students when selecting an international university for graduate studies
using Grounded Theory." Retrieved 25 June, 2009, from
http://chesterrep.openrepository.com/cdr/bitstream/10034/37772/1/o%27brien%2c%20webb%2c%
20page%2c%20proctor%20-conference%20paper%20july%202007.pdf.
Paulsen, M. B. 1990, College Choice: Understanding Student Enrollment Behavior, ASHE-ERIC
Higher Education Report No. 6, Washington, DC, The George Washington University, School of
Education and Human Development.
Perreault, W. D. & McCarthy, E. J. 2005, Basic Marketing: A Global-Managerial Approach, 15th edn,
Boston, London, McGraw-Hill.
Pimpa, N. 2003, 'The influence of family on Thai students' choices of international education', The
International Journal of Educational Management, vol. 17, no. 4/5, pp. 211-219.
Pimpa, N. 2004, 'The relationship between Thai students' choices of international education and their
families', International Educational Journal, vol. 5, no. 3, pp. 352-359.
Pimpa, N. 2005, 'A family affair: The effect of family on Thai students' choices of international
education', Higher Education, vol. 49, no. 4, pp. 431.
Pimpa, N. & Suwannapirom, S. 2008, 'Thai students’ choices of vocational education: marketing
factors and reference groups', Educational Research for Policy and Practice, vol. 7, no. 2, pp. 99107.

10

Andriani Kusumawati

Price, I., Matzdorf, F., Smith, L. & Agahi, H. 2003, 'The impact of facilities on student choice of
university', Facilities, vol. 21, no. 10, pp. 212-222.
Quigley, C. J., Bingham, F. G., Notarantonio, E. M. & Murray, K. 2000, 'The Impact Discounts and the
Price-Quality Effect Have on the Choice of an Institution of Higher Education', Journal of Marketing
For Higher Education, vol. 9, no. 2, pp. 1-17.
Raposo, M. & Alves, H. 2007, 'A model of university choice: an exploratory approach', MPRA Paper,
vol. 1, no. 5523, pp. 203-218.
Schiffman, L. G. & Kanuk, L. L. 2007, Consumer Behavior, 9th edn, New Jersey, Prentice Hall.
Shank, M. D., Walker, M. & Hayes, T. 1995, 'Understanding professional service expectations: Do we
know what our students expect in a quality education?', Journal of Professional Services
Marketing, vol. 13, no. 1, pp. 71-89.
Silverman, D. 2005, Doing Qualitative Research, 2nd edn, London, Sage Publications Ltd.
Simões, C. & Soares, A. M. 2010, 'Applying to higher education: information sources and choice
factors', Studies in Higher Education, vol. 1, no. 1, pp. 1-9.
Soutar, G. N. & Turner, J. P. 2002, 'Students' preferences for university: A conjoint analysis', The
International Journal of Educational Management, vol. 16, no. 1, pp. 40-45.
Standifird, S. S. 2005, 'Reputation Among Peer Academic Institutions: An Investigation of the US
News and World Report's Rankings', Corporate Reputation Review, vol. 8, no. 3, pp. 233.
Tatar, E. & Oktay, M. 2006, 'Search, Choice And Persistence For Higher Education: A Case Study In
Turkey', Eurasia Journal of Mathematics, Science and Technology Education, vol. 2, no. 2 July, pp.
Tavares, D., Tavares, O., Justino, E. & Amaral, A. 2008, 'Students' preferences and needs in
Portuguese higher education', European Journal of Education, vol. 43, no. 1, pp. 107-122.
Turley, R. N. L. 2006, 'When Parents Want Children to Stay Home for College', Research in Higher
Education, vol. 47, no. 1, pp. 823-846.
Turley, R. N. L. 2009, 'College Proximity: Mapping Access to Opportunity', Sociology of Education, vol.
82, no. 2, pp. 126-146.
Veloutsou, C., Lewis, J. W. & Paton, R. A. 2004, 'University selection: information requirements and
importance', The International Journal of Educational Management, vol. 18, no. 2/3, pp. 160-171.
Wagner, K. & Fard, P. Y. 2009, "Factors Influencing Malaysian Students’ Intention to Study at a Higher
Educational Institution." Chinese American Scholars Association, New York, New York, USA,
Refereed Program of the E-Leader Conference at Kuala Lumpur, Malaysia, ISSN 1935-4819,
Retrieved 11 July, 2009, from http://www.g-casa.com/PDF/malaysia/Wagner-Fard.pdf.
Whitehead, J. M., Raffan, J. & Deaney, R. 2006, 'University choice: what influences the decisions of
academically successful post-16 students?', Higher Education Quarterly, vol. 60, no. 1, pp. 4-26.
Wiese, M., van Heerden, N., Jordaan, Y. & North, E. 2009, 'A marketing perspective on choice factors
considered by South African first-year students in selecting a higher education institution', Southern
African Business Review, vol. 13, no. 1, pp. 39-60.
Yamamoto, G. T. 2006, 'University evaluation-selection: a Turkish case', The International Journal of
Educational Management, vol. 20, no. 7, pp. 559-569.
Yamane, T. 1967, Elementary Sampling Theory, Englewood Cliffs, New Jersey, Prentice-Hall.
Zikmund, W. G. 2003, Business Research Methods, 7th edn, Mason, Ohio, Thomson/South-Western.

11

